EURO RSCG APEX COMMUNICATIONS

New Media, New Politics ? Discussion Lunch 10 February 2009

The latest discussion in the Apex Communications
lunch series focused on the issue of new media and
political campaigning.

An expert panel was invited to discuss with guests
how new media is shaping the current political
scene and what this will mean for politics of the
future.
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The view from Ed Owen,
Executive Director of Apex
Communications
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It was a good debate and | was
particularly interested in what
panellists had to say about how
} | new media is changing the

g

culture and character of political
parties.

Over the last 25 years, party leaderships of all the major parties
have sought to maintain tight and disciplined control over "the
message". Throughout the time | worked for the Labour Party in
Opposition before 1997 and then in Government after that, it was a
regarded as a basic fact that internal dissent was a fatal weakness
to electoral prospects. New media challenges this by enabling far
more people to express their views in a very public way, and the
old methods of shutting down debate are just no longer as
effective.

| think it is fair to say that the panellists' responses suggested that
the parties themselves are still grappling with these questions.
Derek said that even the Obama campaign - which has now
entered mythology as the successful grassroots campaign - did not
cede as much power and control as some would believe, while
Mark believed that all the parties would gradually become more
like the Lib Dems by encouraging local activism. Dan believed that
the Obama campaign showed that such loosening of control was
much easier for parties in opposition than in power.

All the political parties have long tried to balance the demands from
members for healthy internal debate with clear and disciplined
communications to the wider public. New media challenges this by
blurring the boundaries between what a party does "in-house" and
what it says to a wider audience. With the steady decline of the
established media - particularly newspapers - it seems to me
inevitable that the parties will have to adapt and change the way
they have done business in the past.

For many schooled in the days when a tightly controlled message
was a vital part of winning elections, this may prove a hard lesson
to learn!

Gaby Hinsliff,

Dan Ritterband !
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- Derek Draper (Founder of
LabourList)

- Mark Pack (Liberal Democrats’
Head of Innovations, and blogger
for Lib Dem Voice)

About Us

Apex Communications is the
communications and public
affairs consultancy with a
difference. Innovative and fast-
growing, we provide a
personalised service from
senior consultants with
unrivalled experience. And, as
part of the Euro RSCG global
network, we offer added reach

and scale.

/ Would you or a colleague like to \

attend a future Apex lunch event?

In order to make sure you are invited to
our lunch events, which we hold
throughout the year, contact Brani on:

branimira@apexcommunications.com

K or call on 020 7467 9263 /
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Mark Pack
Only ¥4 of traffic to political parties goes to the national
website, % goes to local sites
The Liberal Democrats have been keen to ensure that the
unofficial sites can flourish
As with politics, new media is run by “opt-in elites” —
anyone can do it, but influence comes from those prepared
to put time in
More people use the internet than vote in general

elections, so if anything politics is the niche not new mediy
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Dan Ritterband
US politics is very different to the UK, they begin with “we
the people” and believe it is their given right to lobby their
politicians
Even with all the new media, the main reason Barack
Obama won was because he had the message that
resonated
Allowing criticism is a healthy part of any online strategy
and can help improve service

To be successful, it is important to be able to let go of
control
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Derek Draper
Blogs have the ability to create, continue and kill off stories
and will become much more influential during election
campaigns
Every councillor should have a website and a link to “fix
my street” as a minimum
The Labour Party used to pride itself on being rooted in
communities, it now needs to be rooted in the online
community

New media will mean that politicians will have to be more
honest and authentic.
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Questions put to panellists \
With new media and the ease of FOI requests can
anybody now become an investigative journalist?
How can new media be used to get people engage, rather
than just a tool of communication?
How can you guarantee quality of reporting, when people
may not read retractions or apologies that blogs publish?
With the growth of new media and the empowerment this

brings, how will organisations be able to control their
messaaing in future? /

Apex New Media Offering

Apex provide our clients with a range
of new media support including:

Social networking — providing the
tools and implementing the right
online strategy for your service

Viral marketing — helping to
publicise your cause or get your
campaign noticed

Online campaigns — advice on how
to maximise your online campaigns
from social networking, widgets,
wiki’s, tweets and blogs.

Visit Apex Today at
www.apexcommunications.com

/Do you want to know how new media can\
work for you?

If you are interested in harnessing the potential
of new media, please contact our Consultant
Carlo Gibbs on:

carlo.gibbs@apexcommunications.com

K or call on 020 7257 9842 /




